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INSIDE:
ACE/USGBC Launch Sustainable Design Award Program 

Mentoring and the Military 

ACE Students Connect with Peers, Professionals Long 
After High School
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Letter from the President
I’m constantly amazed 
at the passion and cre-
ativity that ACE Men-
tor volunteers bring 
to our program each 
year, pushing us into 
new frontiers through 
unique and innovative 
programs that promise 
to change the lives of 
young people across 
the country. 

Take for instance our 
recent partnership with 

AGC Construction Education Pro-
gram in California to develop the first 
ACE Mentor summer camp and the 
AGC Student Chapter/ACE Mentor 
Student Exchange Program. Then 
there’s ACE Mentor Jodi Paci and 
entrepreneur Amanda Weathersby’s 
program to use ACE concepts to 
help injured U.S. military men and 
women at Walter Reed Medical Cen-
ter find careers in architecture, engi-
neering and construction when they 
leave the military.  

At the same time, our organiza-
tion is attracting attention from no-
table organizations. The National 
Endowment for the Arts awarded 
ACE a grant to develop the Green 
House Design Basics (GHDB) cur-
riculum focusing on a sustainably 
designed house. The MetLife Foun-
dation and the Afterschool Alliance 
honored the Junior ACE Mentor 
Program in Sacramento with an 
Afterschool Innovator Award for its 
program to teach middle school 
students about green design and 
introduce them to careers in the 
design and construction industry. 

As new programs and directions 
continue to emerge, ACE continues 
to grow by leaps and bounds. We 
opened 12 new affiliates to serve 60 
additional communities across the 
U.S.—and have a double-digit wait-
ing list of other cities that would like 
to participate in the ACE Mentor Af-
filiate program. We welcomed new 
sponsors including Figg Engineering 
Group and Stantec. These organiza-
tions join our 50+ other sponsors that 
come from all over the industry.   

We also continued to build stronger 
support networks for students who 
graduate from the ACE program. We 
launched the ACE Alumni Network, 
a web-based system designed to 
create structure and connections 
with former ACE students earlier this 
year. Students are already using the 
network to stay in touch with fellow 
alumni, interact with ACE and its 
numerous sponsors, find jobs and 
internships and much more.  

On an administrative level, ACE 
introduced the National Affiliates 
Council, a group of individuals that I 
call guardians of ACE values and li-
abilities. Geographically dispersed, 
these appointed members repre-
sent ACE in their region. Their job 
is to advise ACE National on issues 
relating to the way the affiliates think 
and feel as the hands-on experts to 
this program. They also serve as a 
liaison between ACE National and 
their representative region.  

We’ve had a tremendously suc-
cessful year and we’re excited 
about the ideas and opportunities 
emerging for the next school year. 
I hope you enjoy the following ACE 
Mentor Yearbook 2011 report—and 
if you aren’t already involved with 
our organization, give us a call. We 
think you’ll be amazed at how a few 
minutes a week can change a child’s 
life, a career and an industry.

Pamela Mullender
President/CEO
ACE Mentor Program
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Expanding Commitment, 
Far-Reaching Opportunities 
Another year and another 10,000 
talented and excited young people 
are on the road to careers in the 
building and construction industry.   

Representative Jim Himes, D-
Connecticut, 4th District, said these 
words to Congress earlier this year, 
“I applaud volunteers, students and 
companies involved in the ACE 
Mentor Program and I’m encour-
aged by their commitment to create 
jobs and improve young lives.” 

Each year, 6,000 volunteers men-
tor an increasing number of high 
school students in 42 states. Lead-
ing companies in the construction 
industry contribute $22 million in 
volunteer time to the program. 

Denise Ramsey, vice president, 
chief engineer and AE Group prin-
cipal for the Commercial Delivery 
Group at the Haskell Company, says, 
“You get back more than you put in.”  

She recalls the story of a young 
man who had won a $1,000 ACE 
scholarship who said he would 
never have gone to college if the 
scholarship hadn’t shown that ACE 
believed in him. “As an ACE men-
tor, it was my proudest moment,” 
says Ramsey. “It really demon-
strated what a significant impact 
this program can have on young 
people’s lives.”

Bryan Burke, a civil engineer and 
owner of Millennium Resource En-

gineering and ACE mentor for the 
last four years, adds, “Contract 
deadlines, budgets, and sub-
contracts, etc., just don’t seem im-
portant—at least for a little while—
when I am working with the future 
of our industry.”

Some might be surprised at the 
unrestrained enthusiasm coming 
from mentors and young people in 
the program. Those less optimistic 
might point to the growing number 
of job losses and decreased proj-
ect funding as a sign to choose a 
different path. Despite the current 
economic malaise, forward-think-
ing firms continue to push forward 
in preparation for the turnaround. 

“Now is the time to identify and 
develop the young talent we need 
to create the sustainable build-
ings of tomorrow,” says Sandy 
Diehl, vice president for Integrated 
Building Solutions at United Tech-
nologies Corp. “The ACE Mentor 
Program does just that by helping 

“ ”
ACE is making a proven difference in the future 
talent sources for this industry and in the lives 
of the kids involved.  

 —Hank Harris,  
President and Chief Executive Officer, FMI
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introduce young people to the ex-
citing opportunities that the build-
ing professions provide.”

Community pledge
During the 2010-2011 school 
year, ACE National opened 12 
new affiliates providing programs 
in another 60 communities. The 
organization provided scholarships 
through this last school year in 
excess of $10.4 million.

Tony Guzzi, president and COO 
of EMCOR Group Inc. and mem-
ber of the ACE Mentor Program’s 
board of directors and executive 
committee, says, “What pleases 
and impresses me the most is that 
despite really difficult industry con-
ditions, ACE mentors continue to 
show commitment to the program 
through time and financial contri-
butions. Bottom line, ACE makes a 
difference in kids’ lives.”

Making a difference is what drives 
a majority of ACE mentors. Aimée Lo-
pez, an ACE mentor with the San Fran-
cisco Bay Area Affiliate and a project 
manager with O’Connor Construction 
Management, says, “I especially like 
how some ACE affiliates mentor stu-
dents in rural and underprivileged 

areas, where those students, espe-
cially, are reminded that they too can 
become engineers, architects and 
construction professionals.” 

Inspired education
During the year, ACE students learn 
the basics of sustainable design 
and construction, best practices 
for coordination and collaboration, 
ways to balance the requirements 
of all stakeholders, and much 
more—all before they graduate 
high school. On any given day, ACE 
students learn teamwork, ways to 
balance form, function and even a 
little about facilitating a more sus-
tainable future. 

Joan B. Calambokidis, president 
of the International Masonry Insti-
tute, says, “ACE provides hands-on 
opportunities for students with men-
tors that are practicing professionals 

in the field so ACE students know 
before applying to college what the 
industry has to offer and how they 
might work within it.”

For example, high school students 
in Palo Alto re-designed their high 
school to incorporate eco-friendly 
features. The structure’s glass tiered 
roofs allow natural light to fill class-
rooms and are slanted toward the 
building’s center to capture rainwa-
ter, which is diverted to cisterns and 
recycled for toilets and irrigation.

High school students in the Great-
er New York City ACE Affiliate de-
signed a military retirement village, 
Aquila Villa. Five mentors worked 
with the team, including lead men-
tor Miguel Cedeño, an architect with 
the New York City Dept. of Design 
and Construction. “This year’s proj-
ect was a true team effort,” explains 
Cedeño. “The scale and complexity 
of the project dictated that each stu-
dent had to put on several different 
hats and take on several roles.”  

In Florida, mentors required the stu-
dents to prepare a proposal for the 
design and construction of a single-
family home on one of three urban 
site locations. The design parameters 
included that the home was to be be-
tween 2,000 and 3,000 sq ft; include 
a living room, dining room, kitchen, 
three bedrooms and three bathrooms; 
and be designed to correspond with 
its surrounding elements. At the last 

“
”

The ACE program represents the future of our 
industry, encouraging the best and brightest 
to take on careers that enhance the built 
environment and quality of life.

 —Linda Figg, CEO of Figg Engineering Group (FIGG),  
a National Sponsor of ACE
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minute, the mentors changed the 
scope per "owner" requests and had 
the students scrambling to come up 
with a feasible solution by a fixed 
deadline—and they did!

Once these students graduate, a 
large majority, about 65%, move on 
to study architecture, engineering 
and construction or related fields 
in college.

“They’re talented, motivated and 
very bright,” says Linda Figg, CEO 
of Figg Engineering Group (FIGG), 
a National Sponsor of ACE.  “When 
students commit their time to some-
thing like ACE, they can learn so 
much in a short period thanks to the 
professional and Internet resources 

that are readily available to them. It is 
inspiring to see the knowledge they 
gain from the ACE experience.”

New curriculums and 
connections
Key in the ACE Mentor Program’s 
continued success is its evolving 
business structure. 

EMCOR Group’s Guzzi contin-
ues, “We’re focused on delivering 
a much more standardized experi-
ence for kids, regardless of location. 
Whether in New York or California, 
our goal is to provide more consis-
tency of message and purpose.” 

Developed in 2009, the ACE Men-
tor Program Best Practices Manual 

offers a compendium of ideas, ex-
periences and materials.  Its pur-
pose is to give both new and ex-
perienced mentors a wide range of 
practical information that they can 
readily apply in their work with ACE 
students.  The heart of the Manual 
is the detailed, step-by-step in-
structions of hands-on activities 
that the mentors can “plug-and-
play” during their sessions with 
students. Every ACE affiliate has 
access to the guide. 

ACE continues to partner with a 
variety of organizations to expand its 
ability to educate students about the 
building and construction industry 
and introduce them to current prac-
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tices. Most recently, ACE received 
its first grant from the National En-
dowment for the Arts to develop the 
Green House Design Basics (GHDB) 
curriculum focusing on a sustainably 
designed house. As well, the AGC 
Construction Education Program 
and ACE partnered to introduce sev-
eral new projects including the first 
ever ACE Mentor summer camp and 
the AGC Student Chapter/ACE Men-
tor Student Exchange Program. 

The ACE Alumni program is also 
developing new programs to help 
former ACE students in college de-
velop more connections. The Mentor 
for a Minute, a blog space, is one 

such tool where ACE alumni attend-
ing college can ask industry profes-
sionals a question. It could be how 
to solve a calculus problem to best 
coursework for a particular AEC ca-
reer. The Mentor for a Minute blog 
will be available in Fall 2011.

ACE has also pushed its influ-
ence beyond high school students 
through an innovative program to 
help wounded military personnel 
find a rewarding and exciting ca-
reer in the building and construction 
industry as architects, engineers, 
contractors or any of the other re-
lated fields [see Mentoring and the 
Military]. 

Pamela Mullender, president and 
CEO of the ACE Mentor Program, 
concludes, “The dynamic and di-
verse makeup of our executive board 
and leadership council allows us to 
reach out to communities in creative 
and innovative ways.  Every building 
and construction firm, regardless of 
size, has an opportunity to touch the 
lives of young adults across Ameri-
ca from all cultures, ethnicities and 
financial backgrounds while at the 
same time, building a strong foun-
dation for our industry. The future is 
ours to create—ACE is the vehicle 
for success.” 
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For the Twin Cities ACE Mentor 
affiliate in Minn., the last year has 
been a rapid-fire lesson in coop-
eration, coordination and action. In 
less than a year, affiliate organizers 
moved from conceptual discus-
sions to its first mentoring session 
with almost a dozen teenagers. 

In early 2010, Twin Cities-based 
representatives from Mortenson 
Construction, PCL Construction, 
Associated Builders and Contrac-
tors (ABC) and Zurich discussed 
starting an ACE Affiliate. PCL, ABC 
and Zurich have all been national 
sponsors of ACE and involved with 
ACE affiliates across the states for a 
number of years.  

Seth Hausman, head of operations 
and profit management for Zurich’s 
construction business, recalls, “At a 
recent ACE national board meeting, 
we realized that the Twin Cities was 
one of the largest metro areas in the 
country without a chapter. This was 
most surprising given the strong 
commitment the region has toward 
education and community engage-
ment. We quickly were connected 
with Mortenson and PCL to begin 
the work to build the chapter.”

Via a conference call with the 
ACE national office in early fall, 
representatives from each of the 
participating firms established the 
mechanism to facilitate the first Twin 
Cities ACE Affiliate. By December, 
five other companies joined and the 
members created a board of direc-
tors. Affiliate organizers opted to 
start small with an abbreviated pilot 
program. In the initial phases, PCL 
Construction reached out to a few 
Minneapolis and Saint Paul Schools 

New AffiLiAte Achieves impressive, speedy resuLts 
to share information and generate 
interest in the ACE program.  

Roosevelt High School, a Minneap-
olis inner city neighborhood school, 
was selected as the pilot school. 
Roosevelt’s teacher representative, 
Brian Nutter, selected 11 sopho-
more, junior and senior students for 
their interest in ACE professions. 

Dylan VanAvery, a quality engineer 
with Mortenson Construction and 
one of the co-leaders of the program, 
says, “Our pilot program was com-
pletely dedicated to mentor develop-
ment and student engagement. We 
hand-picked six mentors from vari-
ous backgrounds and aimed for a 
1:2 mentor/student ratio.” 

At each session, mentors started 
with a short “day-in-the-life” discus-
sion about various career paths in 
the integrated construction industry. 
Then students were challenged with 
hands-on activities developed by 
the mentors. These activities ranged 
from pin & straw truss construction 
and construction site scavenger 
hunt to creating Google SketchUp 
drawings and performing take-offs 
and estimates.  

Counting a construction tour and 
the final presentation event, the 
program extended over seven bi-
weekly sessions. Many activities 
and the final project were linked 
to a timely theme of replacing the 
Metrodome stadium roof, which 
collapsed late last year after a 
heavy snowfall. In early June, two 
teams presented their design con-
cepts for a new roof.

VanAvery says, “The students did 
an exceptional job defining roles and 
presenting all the pieces/labs in one 

mock interview to parents, local pro-
fessionals, teachers and mentors.”  

Beginning this fall, the Twin Cities 
ACE Affiliate will expand to three 
more inner city schools. Affiliate 
board members believe it is impor-
tant to work with populations under-
represented in the building industry. 

Paris Otremba, manager of hu-
man resources and professional 
development for PCL Construction 
Services, Inc. and co-leader of the 
Twin Cities ACE Affiliate program, 
says, “We recognize the need for 
more females and minorities in our 
industry. ACE allows us to reach out 
to these demographics and encour-
age them to consider a career in 
design and construction.”

Recruiting mentors apparently will 
not be a problem. “We already have 
a waiting list of mentors for 2011-
2012,” Otremba adds. “This is a 
great problem to have!” 

Thanks to contributions from vari-
ous companies, especially PCL 
Construction, the Twin Cities affili-
ate raised $20,000 to give it a good 
financial foundation for its first few 
years. The Affiliate awarded $1,000 
scholarships to two students in the 
pilot program.
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At 14 years old, Krystal Robinson 
knew she wanted to be an engi-
neer—she just wasn’t sure how to 
get there. 

Today, nearly a decade later, Krys-
tal is an electrical engineer for Ja-
cobs Engineering Group, one of the 
largest  technical services firms in 
the world. As part of Jacobs heavy 
construction division, Krystal is a 
member of a team that facilitates 
projects from oil refinery expansion 
to wind tunnel construction.

Krystal’s journey to engineering 
professional hasn’t been easy or 
without hardship and challenges. Yet 
throughout the process, she has had 
her ACE mentor by her side to offer 
advice, guidance and support.

She says, “I’ve been so fortunate 
to have ACE, particularly the sup-
port of my mentor, through the years. 
Without him, I would have lost track 
of my goals, and my potential.” 

Career commitment
Knowing her daughter’s knack for 
electronics and science, Krystal’s 
mother enrolled her in an inner-city 
engineering-focused high school 
in 2001, the beginning of Krystal’s 

ACE StUDEnt ProfiLE

from iNNer city to GLobAL froNtiers
sophomore year. Her counselor 
knew of Krystal’s interest in electri-
cal engineering and recommended 
the ACE Mentor Program.  

Her family, immensely dedicated 
to after-school programs that moti-
vated their daughters, encouraged 
her to apply. She was accepted and 
became a member of the first Wash-
ington D.C. ACE Mentor class. Krys-
tal was assigned to the team that 
featured Syska Hennessy Group as 
the MEP engineers. 

Exceptionally dedicated, Krystal at-
tended every meeting on time, often 
arriving early, and catching the at-
tention of mentor John Sporidis, then 
managing director and senior vice 
president at Syska’s Washington D.C. 
office, now managing principal at 
R.G. Vanderweil Engineers, LLP.

Krystal recalls, “John was so en-
thusiastic that it was hard not to 
get excited about engineering. You 
could tell that he loved his profes-
sion and was glad to be there.”

During her three years with ACE, 
Krystal and other engineering-mind-
ed students were offered summer 
internships at Syska, all the while 
continuing the ACE after-school 
program during the school year. 

The ACE edge
According to Krystal, the most valu-
able aspect of the ACE program 
was the semester-long design proj-
ect that guided students through 
the building process. The students 
participated in the planning pro-
cess, learned how to operate CAD 
programs, and were even taught 

the best way to give a presentation.  
In 2003, Krystal was awarded the 

ACE National Scholarship for her 
dedication to the program and fo-
cus on a future in engineering. John 
Sporidis continued to mentor Krystal 
and guided her through the college 
application process, which led to her 
acceptance at Howard University. 

Course correction
Krystal credits the ACE Mentor 
Program and John’s mentorship as 
motivating forces that have guided 
her throughout her academic ca-
reer, particularly after high school.  

While the college curriculum 
proved challenging, Krystal’s per-
sonal life took a shift when she 
gave birth to a beautiful baby girl 
midway through her studies. With 
John’s support, she continued on 
her quest to become an electrical 
engineer, ultimately graduating from 
Howard University with a degree in 
electrical engineering in December 
2010. She started working for Ja-
cobs Engineering in Arlington, Va. 
in February 2011. 

Krystal states emphatically, “I love 
my job! I have the opportunity to 
travel and learn new things every 
day. It’s been a long and challeng-
ing road. I would have lost track of 
my goals without my ACE mentor, 
who’s always in the back of my head 
encouraging me.”

Krystal hopes to go to graduate 
school in the near future. She is 
currently an active mentor for Ja-
cobs Engineering under the lead of 
Tony Maida.  

Krystal credits 
ACE with 
helping her 
earn a degree 
in electrical 
engineering 
from Howard 
University.
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NAtioNAL desiGN competitioN iNspires ANd motivAtes
frEDEriCk, MAryLAnD StUDEntS Win firSt PLACE

Competition for the 2011 Construc-
tion Industry Round Table-ACE 
Mentor Program National Design 
Competition was especially intense 
in the contest’s fifth year with double 
the number of previous entries. 

A record 37 entries from 21 ACE 
affiliates from across the country 
submitted entries with just three fi-
nalists invited to present their proj-
ects to a seven-person jury—with 
eight students from five different 
Frederick, Md. high schools, all in 
their second year of the ACE pro-
gram, coming out on top.

To win, the Frederick team 
designed a 35,000-sq-ft, three-story 
healthcare facility they named the 
Serenity Health Clinic. Theoretically 
located in Baltimore, near the world-
class medical facilities at Johns 
Hopkins University, the students 
estimated that the clinic would 
qualify for a LEED Gold rating. To 
ease patients’ anxieties, the interior 
space uses warm, calming colors 
with artworks by local artists.  The 
waiting rooms have both interactive 
and passive entertainment options 
such as computer games and 
music stations.

Savannah Krause, a senior at 
Urbana High School, organized 
the team’s workflow in her capacity 
as project manager, while Malini 
Nambiar, a Tuscaroa High School 
senior, presented their project at the 
competition.

A very green-oriented redesign of 
Mountain View High School in Cali-
fornia earned second place, while a 

New York City team took third place 
with an innovative military retirement 
community situated in Waco, Texas.   

Green and creative  
concepts
The San Francisco Bay Area Affiliate 
Peninsula Team 1 team’s second-
place entry pitched a green-oriented 
redesign of their high school, Moun-
tain View High School near Palo 
Alto.  With the exception of Joseph 
Chang, a senior who presented the 
team’s project to the competition 
jury, all team members were first-
timers in the ACE program.

The campus centerpiece is the 
academic wing with 34 classrooms. 
The wing’s tiered glass roofs allow 
natural light to fill classrooms and 
are slanted toward the building’s 
center to capture rainwater, which is 
diverted to cisterns and recycled for 
toilets and irrigation.

Team 8 of the Greater New York City 
ACE Affiliate took third place with 
its military retirement village, called 
Aquila Villa.  Shanna Ramsmooj, a 
senior at the High School for Con-
struction Trade, Engineering and Ar-
chitecture, explained in her presen-
tation to the jury that aquila is Latin 
for eagle. The eagle, symbolizing all 
branches of the military, inspired the 
design of the project’s master plan. 
Situated in the eagle’s head is com-
mercial space.  Both wings are set 
aside for residences, and common 
space is located in the bird’s torso. 

The Frederick, Md. team won 
a prize of $3,000 for its affiliate.  

Second- and third-place teams took 
home $2,000 and $1,000 prizes, 
respectively. CIRT sponsored all 
three prizes.

Renewed enthusiasm
National Design Competition jury 
members were CEOs of top de-
sign and construction firms. The 
list includes Linda Figg, CEO of 
Figg Engineering Group and 2011 
CIRT chair; Robert Alger, Chair-
man, President and CEO, The Lane 
Construction Corp.; Mark Casso, 
President, CIRT; Blake Murillo, 
CEO, PSOMAS; Ross Myers, CEO, 
American Infrastructure; Gilberto 
Neves, CEO, Odebrecht Construc-
tion; Charles Thornton, Founder 
and CEO, Charles H. Thornton & 
Co.; and Matthew Walsh, CEO, The 
Walsh Group.

PSOMAS’s Murillo observes, “The 
breadth and depth of the ideas that 
each team wove together were im-
pressive. Students had to think from 
so many different perspectives—a 
planner, designer, and builder—
and, also had to consider the needs 
of the project’s end user. What they 
came up with and were able to con-
vey was absolutely terrific!”

“Students in the National Design 
Competition impress our members 
with their dedication and talent,” 
adds Mark Casso, CIRT president.  
“In many ways, the competition re-
minds CIRT members why they first 
entered the industry, renewing their 
enthusiasm for their own work.”
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Ace/usGbc LAuNch sustAiNAbLe desiGN AwArd proGrAm

The innovative Sustainable Design 
Award program developed collab-
oratively by the ACE Mentor Pro-
gram and the U.S. Green Building 

Council (USGBC) is now available 
to registered juniors and seniors 
across the country. 

The sustainable program is de-
signed to help students understand 
the core concepts of sustainability—
site, water, materials, energy, and 
air—in building and construction 
and to identify green strategies. 

Ed Worthy, education director with 
the ACE Mentor Program, says, 
“With grant funding from AT&T, 
we’ve been able to launch the Sus-
tainable Design Award program 
nationwide, much to the excitement 
of our students and mentors.” 

The contribution is part of AT&T 
Aspire, the company’s four-year, 
$100-million commitment to educa-
tion. Launched in 2008, AT&T Aspire 
is one of the largest-ever corporate 
commitments to address high school 
success and workforce readiness. 

Laura Sanford, president of the 
AT&T Foundation, says, “The Sus-
tainable Design Award uniquely fits 
our program goals. AT&T looks for 
programs that meet our corporate 
sustainability and community mis-
sion to help at-risk youth. We want 
these programs to target the right 
student population, have a green 
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component, provide career readi-
ness—and think a little outside the 
box. ACE does all that with this in-
novative green program.” 

The Award program operates vir-
tually through a secure website cre-
ated by ACE. Each student is paired 
with a qualified LEED-accredited 
ACE mentor who supervises and 
approves the student’s work. Men-
toring occurs via email and occa-
sionally by telephone, or sometimes 
in person if the mentor and student 
are on the same ACE team. 

To fulfill the Sustainable Design 
Award requirements, students first 
take an online USGBC course and 
pass a short quiz. Next they ana-
lyze a case study of one of four 
LEED Platinum projects around 
the country and complete a report 
identifying and explaining the proj-
ect’s sustainable design elements. 
Mentors review, propose refine-
ments and approve their students’ 
reports according to a scoring 
rubric developed in collaboration 
with the Green Building Certifica-
tion Institute.  

During the pilot program, students 
found that they gained valuable 
knowledge that was fun, interesting 
and provided an edge in college 
applications and career decisions. 
On average, it took 10-12 hours to 
complete the process. 

Worthy adds, “This is just another 
way to excite young people about 
the building and construction indus-
try. As the industry continues to fo-
cus on sustainability and energy effi-
ciency, we can help develop the next 
generation of creative green think-
ers. Naturally, the success of the pro-
gram depends on having as many 
mentors as interested students. 

Already, 60 students have signed up 

for the 2011 Sustainable Design Award 
program, and each student must be 
matched to a qualified mentor. 

A critical part of the program is to 
analyze one of four LEED Platinum 
projects. They are the Gerding The-
ater at the Armory in Portland, Ore. 
(adaptive reuse of historic build-
ing); the middle school building of 
Sidwell Friends School in Washing-
ton, D.C. (rebuild and expansion); 
the Lake View Terrace Library in 
Los Angeles, Calif. (new construc-
tion); and the EcoDorm at Warren 
Wilson College in Swannanoa, N.C. 
(new construction). 

Once all requirements have been 
met, ACE and USGBC issue a Sus-
tainable Design Award document 

that states the student has dem-
onstrated a basic understanding 
of sustainable design concepts. 
For more information, visit: sustain-
abledesign.acementor.org/. 

The ACE Mentor Program also just 
received its first grant from the 
National Endowment for the Arts 
after a competitive peer-reviewed 
process. The funds will help sup-
port a new ACE education program 
called Green House Design Basics 
(GHDB). The eight-session curricu-
lum will focus on how to sustainably 
design a house. Over the next two 
years, ACE will develop, test, and 
disseminate the program.
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ACE Mentor Jodi Paci and entre-
preneur, Amanda Weathersby re-
cently introduced the 100 Entrepre-
neurs Project, a pro-bono project 
to provide injured U.S. military men 
and women with the necessary in-
formation collected from over 100 
entrepreneurs about starting their 
own businesses. 

The innovative program evolved 
out of an ACE Mentor/Turner Con-
struction program put in place sev-
eral years ago to introduce military 
personnel recovering at Walter 
Reed Medical Center to the archi-
tectural, engineering and construc-
tion profession. In its early days, the 
program was based on Turner Con-
tractors College, which Turner Con-
struction has run for 25 plus years to 
help small and minority businesses 
operate successfully in the building 
and construction industry.  

The program mission was to help 
wounded military personnel find 
a rewarding and exciting career 
in the building and construction 
industry as architects, engineers, 

contractors or any of the other re-
lated fields. With the 100 Entrepre-
neurs Study, that is still the goal—
and much more.

The education program offers 
workshops to recovering military 

meNtoriNG ANd the miLitAry

entrepreneurial spirit, safety innovator
One of 100 Entrepreneurs case studies features Bob MacDaniels, 
construction industry professional and safety innovator.  

Fifteen years ago, then 48-year-old MacDaniels decided to leave the 
employ of a big construction firm to start his own concrete business, 
Oncore Construction. Today, Oncore is a thriving business and a safe-
ty innovator in the industry. Early on, MacDaniels instituted a red dot 
program that required all new employees to wear a red dot on their 
hard hats for the first 60 days, the time that studies show a majority 
of injuries occur.  Five years ago, Oncore instituted a company-wide 
health and wellness program. The company learned through the pro-
gram that the optimal waist to hip ratio for a man is .9. The higher 
that number, the more susceptible the man is to diabetes and heart 
disease. In one 12-week period, the health and wellness professionals 
measured 219 field employees and reduced the combined waist size 
by 200 in. For more about Bob MacDaniels and Oncore Construction, 
visit www.oncoreconstruction.com. 

personnel about how to set up and 
operate a successful business, 
how to run a franchise, develop a 
marketing and business plan, deal 
with the legal and insurance needs 
and much more.  The veterans in 
the program range in age from 19 
to 45. To-date, 15 veterans have set 
up their own businesses, which in-
clude a mobile barbershop, a video 
game business, a data storage and 
retrieval company and a real estate 
development firm.  

As part of the program, Paci and 
Weathersby interviewed over 100 
entrepreneurs from across vari-
ous industries, including building 
and construction, to develop case 
studies about new businesses. The 
case studies serve as a basis for 
discussion at mentoring classes.
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nEtWork ConfiDEntiAL:

Ace studeNts coNNect with peers, professioNALs  
LoNG After hiGh schooL
Former ACE Mentor program stu-
dents are staying connected, finding 
jobs and building careers with help 
from the new ACE Alumni Network.

Catalina Warrick, director of Af-
filiate Relations with the ACE Men-
tor Program, explains, “The online 
network is designed to continue 
the connections that ACE has cre-
ated with thousands of high school 
students as these students move 
through college and on to careers 
in our exciting industry.”
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Through the site, registered ACE 
students can learn about additional 
scholarship opportunities, connect 
with other ACE alumni, locate in-
dustry associations, find a summer 
internship and search available 
jobs within the industry. 

“The site is brand new and the 
possibilities are endless,” says 
Warrick. “We want to facilitate live 
‘chats’ with leaders in the industry 
that allow the students to ask them 
direct questions. Members of the 
ACE Mentor National Board have 
agreed to be the first participants.”  

Key in the success of the ACE 
Alumni Network is access to the 
ACE student database that will al-

low administrators to contact all 
7,168 students who have gradu-
ated from the program since 2007. 

Warrick adds, “We’re also working 
with the affiliates to capture alumni 
information from individual affiliate 
databases. We’re also reaching 

out to the 2,031 seniors who 
completed the program this 
school year.”  

The ACE Program has been 
a great success in terms of 
engaging and exciting high 
school students to pursue 
careers in the integrated con-
struction industry and sup-
porting them through schol-
arships. 

“However, the secondary goal is to 
help eliminate the 1.5 million worker 
gap that industry experts forecast in 
the coming years,” concludes War-
rick. “The ACE Alumni Network will 
be a primary vehicle in feeding the 
pipeline for years to come.” 
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AlAbAmA
ACE MEntor ProGrAM of 
ALABAMA, inC.

birminghamAL@ 
acementor.org

AiA Birmingham
danya humaideh
danya@aiabham.org

ArizonA
GrEAtEr PHoEnix ArEA ACE 
AffiLiAtE, inC.

phoenixAZ@acementor.org

turner Construction
valerie churchwell
vchurchwell@tcco.com

CAliforniA
ACE MEntor LoS AnGELES 
MEtroPoLitAn ArEA, inC.

LosAngelescA@acementor.org

ACE LA Administrator
paulette dallas
infoAceLA@AcementorLA.org

ACE MEntor ProGrAM of 
SAn DiEGo, inC.

sandiegocA@acementor.org 

Morgan Hollingworth Public 
Affairs & Association 
Management 
tracy morgan hollingworth
tmhollingworth@ 
sbcglobal.net 

ACE MEntor SAn 
frAnCiSCo, inC.

sanfranciscocA@ 
acementor.org

WSP fLACk+kUrtZ
Julie Goodwin
Julie.Goodwin@wspfk.com

ACE MEntor SACrAMEnto
sacramentocA@ 
acementor.org

ACE Mentor Program 
Sacramento
Justine Aban
sacramentoca@acementor.org

ACE MEntor ProGrAM of 
CEntrAL CALiforniA, inC.

centralcA@acementor.org

Central California Builders 
Exchange
roxanne Greenwood
roxanne@cencalbx.com

ColorAdo
ACE MEntor ProGrAM of 
CoLorADo, inC.

Co DEnvEr
denverco@acementor.org 

redpoint—resources LLC
Greg williams
greg@redpoint-resources.com

Co PUEBLo
puebloco@acementor.org 

Bechtel
Jeff fuller
jgfuller@bechtel.com

ConneCtiCut
ACE MEntor ProGrAM of 
ConnECtiCUt, inC.

BvH integrated Services, 
inc.
maria Loitz
mariaL@bvhis.com

Ct BriDGEPort/StrAtforD
Greaterbridgeportct@ 
acementor.org

Stratford Public School
diane christiano
christianod@stratfordk12.org

Ct HArtforD
hartfordct@acementor.org 

Schoenhardt Architecture + 
interior Design
Angela cahill
acahill@schoenhardt.com

Ct nEW HAvEn
Newhavenct@acementor.org 

Dewberry
shawna bartkus
sbartkus@dewberry.com

Ct WAtErBUry
waterburyct@acementor.org 

o&G industries, inc.
verzem poveromo
verzemm@ogind.com

delAwAre
ACE MEntor ProGrAM of 
DELAWArE

delaware@acementor.org 

Skanska USA Building
Lyle frederick
Lyle.frederick@skanska.com

distriCt of
ColumbiA

ACE MEntor ProGrAM of 
GrEAtEr WASHinGton, DC, 
inC.

washingtondc@ 
acementor.org
trisha Grant
tGrantdcAffiliate@ 
acementor.org
walter reed
walterreeddc@ 
acementor.org
bob Nilsson
robertn802@mac.com

floridA
ACE MEntor ProGrAM of 
CEntrAL fLoriDA, inC.

centralfL@acementor.org 

Hensel Phelps Construction 
Co.
charlie barnard
cbarnard@henselphelps.com

ACE MEntor ProGrAM of 
nortHEASt fLoriDA, inC.

NortheastfL@acementor.org 

HASkELL 
denise ramsey
denise.ramsey@haskell.com

ACE MEntor ProGrAM of 
SoUtH fLoriDA, inC. 

fL DADE CoUnty
miami-dadefL@ 
acementor.org 

turner Construction 
Company 
candice harris
clharris@tcco.com

fL BroWArD CoUnty
browardcountyfL@ 
acementor.org 

Current Builders 
charles reid
creid@currentbuilders.com

fL PALM BEACH CoUnty
palmbeachcountyfL@ 
acementor.org

Pirtle Construction
Gary pirtle
gary@pirtleconstruction.com

fL MArtin CoUnty
martincountyfL@ 
acementor.org

Suffolk Construction
dagoberto diaz
ddiaz@ 
suffolkconstruction.com

ACE of tAMPA BAy

Skanska USA Building
cengiz mumcuoglu
cengiz.mumcuoglu@ 
skanska.com

GeorGiA
ACE MEntor ProGrAM of 
AtLAntA, inC. 

AtlantaGA@acementor.org 

turner Construction
winston williams
wmwilliams@tcco.com

ACE MEntor ProGrAM of 
CUMMinG GA, inC. 

cummingGA@acementor.org 

Derucki Construction 
Company, LLC
Aaron weil
aaronweil@
deruckiconstruction.com

HAwAii
ACE MEntor ProGrAM of 
HAWAii

hawaii@acementor.org

Baldridge & Associates
steve baldridge
sb@baseengr.com

illinois
ACE MEntor ProGrAM of 
CHiCAGo iLLinoiS, inC.

chicagoiL@acementor.org
pat o’connell
poc99@comcast.net

indiAnA
ACE MEntor ProGrAM of 
inDiAnAPoLiS inDiAnA, inC.

indianapolisiN@acementor.org

turner Construction 
Company
tiffiny summers
tsummers@tcco.com

iowA
ACE MEntor ProGrAM  
of CEntrAL ioWA, inC. (DES 
MoinES)

desmoinesiA@acementor.org

Master Builders of iowa
monica worheide
mworheide@mbionline.com

ACE MEntor ProGrAM  
of nortH ioWA, inC. 
(MASon City) 

masoncityiA@acementor.org 

rist & Associates
scott tornquist
scott@ 
tornquistforrivercity.com

KentuCKy
ACE MEntor–LoUiSviLLE, 
inC.

LouisvilleKy@acementor.org

Hussung Mechanical 
Contractors, inc.
Jeff hofmann 
hofmannj@hussung.com

ACE MEntor ProGrAM 
of tHE BLUEGrASS, inC. 
(LExinGton)

LexingtonKy@acementor.org

ricciGreene Associates
stacey wiseman
stacey@riccigreene.com

louisiAnA
ACE MEntor ProGrAM of 
nEW orLEAnS, LA

batonrougeLA@ 
acementor.org 

Blitch-knevel Architects, 
inc.
william Keeley
williamk@blitchknevel.com

mAine
ACE MEntorinG of MAinE, 
inC.

CiAnBro Corporation
tom figura
tfigura@cianbro.com

ME HAMPDEn
hampdenme@acementor.org

WBrC Architects/Engineers
Gary scott frankel
gary.frankel@wbrcae.com

ME PortLAnD
portlandme@acementor.org

Consigli Construction Co.
matthew cyr
mcyr@consigli.com

mArylAnd
ACE MEntor ProGrAM of 
AnnAPoLiS, MD, inC.

Annapolismd@acementor.org
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Gilbane Building Company
Kelly rosenthal
Krosenthal@gilbaneco.com

ACE MEntor of BALtiMorE, 
MAryLAnD, inC.

Annapolismd@acementor.org

the Poole and kent 
Corporation
faith carper
faith_carper@ 
emcorgroup.com

ACE MEntor ProGrAM of 
MAryLAnD, EAStErn SHorE, 
inC.

eastonmd@acementor.org
Jack dempsey
wamjackd@aol.com

frEDEriCk AffiLiAtE of tHE 
ACE MEntor ProGrAM of 
AMEriCA, inC.

frederickmd@acementor.org

Bechtel
carol ritz
critz@bechtel.com

mAssACHusetts
ACE MEntor ProGrAM of 
MASSACHUSEttS, inC.

BoSton
bostonmA@acementor.org

turner Construction
Alison stanton
Astanton@tcco.com

WoBUrn
woburnmA@acementor.org

tocci Building Companies
Amy thompson west
actwest@tocci.com

CAMBriDGE
Symmes Maini & Mckee
brian Lawlor
blawlor@smma.com

miCHiGAn
ACE MEntor ProGrAM of 
MiCHiGAn, inC.

AGC of Michigan
viki Gotts
vgotts@agcmichigan.org

Mi BAttLE CrEEk/
kALAMAZoo

Kalamazoomi@acementor.org

Skanska USA Building
Kristin Goodchild
kristin.goodchild@ 
skanska.com

Mi DEtroit
detroitmi@acementor.org

turner Construction
tina Jones
tjones@tcco.com

Mi GrAnD rAPiDS
Grandrapidsmi@ 
acementor.org

UrS Corp.
brian Johnson
brian_Johnson@ 
urscorp.com

Mi PontiAC
pontiacmi@acementor.org

George W. Auch Company
Jim chernosky
Jchernosky@
Auchconstruction.com

Mi vAn DykE
vandykemi@acementor.org

Barton Malow Company
Leah bossert
Leah.bossert@ 
bartonmalow.com

missouri
ACE MEntor ProGrAM of 
GrEAtEr kAnSAS City, inC.

Kansascitymo@ 
acementor.org
michael Lancey
michael.Lancey@gmail.com

ACE MEntor ProGrAM of 
St. LoUiS, Mo, inC.

stLouismo@acementor.org

Mackey Mithchell
Kyle wagner
kyle_w@mackeymitchell.com

minnesotA
ACE MEntor ProGrAM of 
MinnEAPoLiS, Mn

minneapolismN@ 
acementor.org 

Mortenson Construction
dylan vanAvery
dylan.vanAvery@ 
mortenson.com

new Jersey
ACE MEntor ProGrAM of 
nEW JErSEy, inC.

NewJersey@acementor.org

thornton tomasetti
m. cristina martinez
mmartinez@thorntontomasetti.
com

new mexiCo
ACE MEntor ProGrAM of 
SoUtHErn, nM, inC.

southernNm@acementor.org

Williams Design Group, inc.
Gary williams
garyw@ 
williamsdesigngroup.biz

new yorK
ACE MEntor ProGrAM of 
GrEAtEr nEW york, inC.

greaterny@acementor.org

the Ace Mentor Program of 
Greater ny 
Annika smith
annika@acementorny.org

ACE MEntor ProGrAM of 
UPStAtE nEW york, inC. 

ALBAny
AlbanyNy@acementor.org

AGC
brendan manning
bmanning@agcnys.org

BUffALo
buffaloNy@acementor.org

La Bella Associates
michael short
mshort@labellapc.com

roCHEStEr
rochesterNy@acementor.org

Gilbane Building Company
sean cahill
scahill@gilbaneco.com

oSWEGo
oswegoNy@acementor.org

Hudson valley Community 
College
Joseph miuccio
miuccjos@hvcc.edu

SyrACUSE
syracureNy@acementor.org

Gilbane Building Company
Nadera persaud
npersaud@gilbaneco.com

nortH CArolinA
ACE MEntor ProGrAM of 
rALEiGH/DUrHAM, inC.

raleighdurhamNc@ 
acementor.org
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Bovis Lend Lease, inc.
reid miller
reid.miller@ 
bovislendlease.com

ACE MEntor ProGrAM 
of GrEAtEr CHArLottE 
MEtro-nC, inC.

charlotteNc@acementor.org

rt Dooley
Josh vallimont
Josh.vallimont@rtdooley.com

oHio
ACE MEntor ProGrAM of 
CinC.innAti, inC.

cincinnatioh@acementor.org

turner/DAG/tyS
bridget stamps
bstamps@tcco.com

ACE MEntor ProGrAM of 
CLEvELAnD, oH, inC.

clevelandoh@acementor.org

Gilbane Building Company
Amanda bindel
abindel@gilbaneco.com

ACE MEntor ProGrAM 
of CEntrAL, oH, inC. 
(CoLUMBUS) 

columbusoh@acementor.org

Gilbane Building Company
Kevin williams
klwilliams@gilbaneco.com

ACE MEntor ProGrAM of 
toLEDo, oH, inC. 

toledooh@acementor.org

the Lathrop Company
steve Klepper
sklepper@tcco.com

oreGon
ACE MEntor ProGrAM of 
orEGon, inC.

oregon@acementor.org

nishkian Dean
brooke coleman
oregon@acementor.org

PennsylvAniA  
ACE MEntor ProGrAM of 
EAStErn PEnnSyLvAniA, 
inC.

easternpA@acementor.org

Ace Mentor Program of 
Easter Penn. c/o o’Donnell 
& naccarato, inc.
diana eidenshink
deidenshink@acementor.org

ACE MEntor ProGrAM of 
CEntrAL PEnnSyLvAniA, 
inC.

Century Engineering inc. 
tim przybylowski
tprzybylowski@ 
centuryeng.com

PA CUMBErLAnD CoUnty
cumberlandcountypA@ 
acementor.org

r.S. Mowery & Sons, inc.
perry heath
pheath@rsmowery.com

PA DAUPHin CoUnty
dauphincountypA@ 
acementor.org

Hershey Entertainment
tess Zeigler
tzeigler@hersheypa.com

PA LAnCAStEr CoUnty
LancastercountypA@ 
acementor.org

Wohlsen Construction 
Company
marcie sorber
msorber@wohlsen.com

PA york CoUnty
yorkcountypA@acementor.org

C.S. Davidson, inc.
Ami miller

ACE MEntor ProGrAM of 
LEHiGH vALLEy, PA, inC.

LehighvalleypA@ 
acementor.org 

Langan Engineering
Jason engelhardt
Jengelhardt@langan.com

ACE MEntor ProGrAM of 
WEStErn PEnnSyLvAniA, 
inC.

westernpA@acementor.org 

oxford Development 
Company
michael barnard
mbarnard@oxforddevelopment.
com

Puerto riCo
ACE MEntor ProGrAM of 
PUErto riCo, inC.

the CSA Group
Loretta Garcia
lgarcia@csagroup.com

rHode islAnd
ACE MEntor ProGrAM of 
rHoDE iSLAnD, inC.

providenceri@acementor.org 

Gilbane Building Company
osmary rodriguez
orodriguez@gilbaneco.com

soutH CArolinA
CHArLESton

charlestonsc@acementor.org

nBM Construction
tom magee
tmagee@ 
nbmconstruction.com

tennessee
ACE MEntor ProGrAM 
of tEnnESSEE, inC. 
(nASHviLLE)

NashvilletN@acementor.org

ACE Mentor Program of 
America, inc.
Jack tipton
jtipton@acementor.org

ACE MEntor ProGrAM 
of CHAttAnooGA AnD SE 
tEnnESSEE, inC.

chattanoogatN@ 
acementor.org

Advanced Energy 
Engineering & Design, inc.
brittany scott
brittany.scott@aeedinc.com

texAs
ACE MEntorinG of DfW, 
inC.

dallasfortworthtX@ 
acementor.org 

thornton-tomasetti
patricia coleman
pcoleman@ 
thorntontomasetti.com

ACE MEntor ProGrAM of 
HoUSton, tx, inC.

houstontX@acementor.org 

Walter P Moore
Julio hernandez
Jhernandez@ 
walterpmoore.com

ACE MEntor ProGrAM of 
GrEAtEr SAn Antonio, inC. 

sanAntoniotX@acementor.org 

ford Powell & Carson
Laura elvia hernandez
lhernandez@fpcarch.com

virGiniA
ACE MEntor ProGrAM of 
CEntrAL virGiniA, inC.

charlottesvillevA@ 
acementor.org 

DPr Construction
rob Johnson
richmondvA@acementor.org

wAsHinGton
ACE MEntor ProGrAM of 
SEAttLE, WA, inC.

seattlewA@acementor.org 

Magnusson klemencic 
Associates
Angela Gottula
agottula@mka.com
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the TOP 10 reAsoNs why Ace is #1

10Nationwide  
influence 
In the last decade, we’ve in-

troduced over 75,000 students to careers 
in the building and construction industry—
and we’re still growing. This year alone, 
ACE will have more than 12,000 students 
in 61 affiliates across 34 states and more 
than 400 communities, all engaged in 
learning about the industry through team 
mentoring. 

9 Financial backing 
ACE National and its affiliates have 
provided more than $10.5 million in 

scholarships in the past 10 years. In 2010-
2011 school year, ACE affiliates gave out 
$1.6 million.

8 We teach life lessons 
A key part of the ACE program 
is to teach students life and work 

skills such as team building, visual and 
oral communications, problem-solving, 
adherence to deadlines, valuable in any 
career. 

Through the ACE Mentor program, stu-
dents have an opportunity to visit AEC firms, 
learn basic design and build techniques, and 
shadow industry professionals. Where else 
can a group of teenagers have the opportu-
nity to design a better high school, a green 
healthcare facility for injured military person-
nel, a cultural arts theater, or even modernize 
main street USA?

7 We have an immensely 
successful history
The ACE Mentor Program was 

established in 1994, one of the first after-
school programs for engineering-related 
industries. At the time, 17 firms banded 
together into three teams, each organized 

like a typical design and construction 
team, and "adopted" about 90 students 
from local high schools. Today, we have 
12,000 students in 61 affiliates across 34 
states in the program.

6 Far more ACE students 
graduate high school 
and go to college than 

the national average
An estimated 90% of ACE alumni are en-
rolled in college or graduate school, with 
about 65% pursuing majors in AEC as un-
dergraduates or graduate students. 

5 Former students look to 
us for support, guidance
Here’s just two of the many quotes 

from ACE alumni: 
“I’ve been so fortunate to have ACE, par-

ticularly the support of my mentor, through 
the years. Without him, I would have lost 
track of my goals, and my potential.” 

“ I’m not sure where I’d be today without 
ACE—but I don’t think I’d be graduating from 
college with a degree in civil engineering.”  

4 ACE national sponsors 
are the leaders of our 
industry

ACE sponsors include top architects, con-
tractors, engineering firms, suppliers and 
equipment manufacturers, insurance and 
surety providers, construction lawyers and 
trade associations.  

Sponsoring CEOs and presidents 
state:

“We sponsor ACE because we believe in 
it and its criticality to the engineering and 
construction industry.”

“The program is a win-win and the 
personal and professional rewards are 
immeasurable.”

“It just makes good business sense with 
the added benefit of nurturing young peo-
ple and community involvement.”

3 We have a vast network of 
talented and community-
driven mentors

Mentors span the corporate ladder from 
presidents and senior executives to proj-
ect engineers and leads, with an average 
11 plus years of experience in the AEC in-
dustry. Currently there are well over 4,000 
mentors in the program. Turner Construc-
tion Co., the oldest non-association ACE 
Mentor Program sponsor, has over 370 
mentors in the program.

2 Our support continues 
well after high school
Through the ACE Mentor Univer-

sity and College Scholarship Collaboration 
Program and the ACE Alumni Network, 
ACE students have a continuing network 
of mentors, advisors and peers avialable 
to discuss and help resolve financial and 
educational challenges, find internships 
and, upon graduation, find a job. 

1 We are fulfilling the 
needs of industry  
today…and tomorrow

Economists predict that by 2012-2013, 
the construction business will have one 
to two million job openings, in part be-
cause of an aging workforce and in part 
because of increased need to expand 
and rehabilitate our nation’s deteriorating 
infrastructure. ACE is fast becoming the 
number one workforce development pro-
gram in the country.
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OFFICERS OF  
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Charles H. Thornton 
Chairman 
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boArd members Murray R. Savage 
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Oakbrook Terrace, IL
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(ex officio) 
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EXECUTIVE COMMITTEE
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Warrington, PA

Joan Calambokidis 
President 

International Masonry Institute, 
Annapolis, MD  

Mark Casso 
President 
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Round Table 

Washington, DC

G. Sandy Diehl 
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United Technologies 

Corporation 
Farmington, CT

Anthony Guzzi 
President & COO 

EMCOR Group, Inc. 
Norwalk, CT

Hank Harris 
Managing Director 
FMI Corporation 

Raleigh, NC  

George Pierson 
COO, America 

Parsons Brinckerhoff 
New York, NY

BOARD MEMBERS
Richard Allen 

Senior VP, COO 
Stantec 

Boston, MA

Robert T. Armistead 
President 

Armistead Mechanical, Inc. 
Waldwick, New Jersey

Dan Baker 
President 

Baker Concrete Construction 
Monroe, OH

Mike Belleman 
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LAtest Ace survey coNfirms powerfuL ANd positive resuLts

Over 93% of the graduating class 
of 2010 ACE Mentor students are 
in college, a path that for many of 
them might not have been possible 
without ACE. A high percentage, just 
over 75%, of the survey respondents 
are focused on career paths in the 
building and construction industry.

The survey demonstrates that the 
ACE experience persuades a high 
proportion of students with doubts 
about working in the industry to 
pursue this career option. Almost 
49% of survey respondents re-
ported that before starting the ACE 

program they were not at all certain 
about an A/E/C career.  More than 
65% of these students entered col-
lege planning to major in architec-
ture, engineering, or construction or 
started a skilled trades program. 

These are just a few of the re-
sults of the most recent ACE sur-
vey of 2010 ACE Mentor Program 
graduates. Generating a solid 31% 
response rate, the 2010 survey 
confirmed the findings of a similar 
survey a year ago.

Ed Worthy, education director with 
the ACE Mentor Program, says, Continued on page A34...
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A/e LeAder JoiNs Ace NAtioNAL boArd
Stantec, a leading architecture, 
engineering and consulting firm 
with over 10,000 employees in 160 
locations in North America, has 
joined the ACE Mentor Program’s 
National Board.

Rich Allen, senior vice president 
and chief operating officer for Stan-
tec, says, “We’re excited to be a part 
of the ACE Mentor Program and help 
address the workforce shortage 
problem that threatens our industry. 
Our aging infrastructure needs seri-
ous upgrade, and we simply don’t 
have the talent to meet the demand. 
The ACE Mentor Program can help 
fill that impending void.”

Stantec already has a number 
of mentors involved in the ACE 
Mentor Program at various offices 
throughout the country and con-
tributes to the ACE scholarship 
programs. Those numbers are ex-
pected to increase in the next year. 
The firm has a reputation for think-
ing outside the box when it comes 
to youth programs including its 
involvement in the creative Lead-
ership Initiatives for Teaching and 
Technology (LIFT2) program. The 
LIFT2 program provides middle 
and high school science and math 
teachers with summer internships 
at engineering firms to help them 

relate classroom curriculums to 
real world applications.  

“These programs have multiple 
benefits to our industry, the stu-
dents and individual communi-
ties,” says Allen. “We look forward 
to growing our involvement in the 
ACE Mentor Program in the U.S. 
and, perhaps even across the Ca-
nadian border where the communi-
ties face similar infrastructure and 
workforce challenges.”    

After many years of mentoring and 
commitment to education, Figg En-
gineering Group (FIGG), a leading 
bridge engineering firm, joined the 
ACE Mentor National Board. 

Linda Figg, CEO of FIGG, says, 
“ACE is a visionary program with the 
ability to touch the lives of young peo-

bridGe eXperts JoiN Ace NAtioNAL boArd
ple across the country in a very practi-
cal and exciting way and to help them 
see the tremendous value and oppor-
tunity of a career in the engineering 
and construction professions.”

Since 1978, FIGG companies have 
been pioneers in the bridge industry 
in the United States, creating sus-

tainable signature designs that 
blend timeless artistry and 
precise engineering. The 
FIGG team has studied, de-
signed or built bridges in 38 
states and multiple countries 
with construction values over 
$10 billion. 

The ACE Mentor Program 
fits well into FIGG’s corpo-
rate community initiatives. 
The firm regularly involves 
young students in those 
communities where the firm 
is working on a bridge. For 

instance, on the new I-35W Bridge 
in Minnesota, 1,800 sixth graders 
had the opportunity to learn about 
bridge building and design, visit 
the site and create recycled glass/
concrete tiles that were used as a 
feature of the new bridge. 

“It’s our belief that many of these 
students will go on to learn more 
about the industry and find career 
opportunities through ACE when 
they get to high school,” says Figg. 
“I’m excited to be a part of the ACE 
National Board. The level of ACE in-
volvement at the local and national 
level is impressive—and the enthu-
siasm is contagious. ACE inspires 
all of us to find ways to engage 
students of all ages in everything 
we do and to develop the talent 
our industry needs to respond to 
emerging infrastructure challenges 
around the world.”

nEW  
nAtionAL 
SPonSorS
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iNside the Ace NAtioNAL AffiLiAte couNciL
Whether an ENR Top 100 firm or a 
small not-for-profit, progressive com-
panies know that sounding boards 
are critical to success. In fact, com-
pany leaders surround themselves 
with smart people for that very pur-
pose. Knowledge of the industry, in-
novation, creativity and experience all 
play a major role in how companies 
operate. Sounding boards can pro-
vide inspiration, and also serve as 
a necessary check and balance as 
new processes and ideas are vetted.

The National Affiliate Council 
(NAC) is ACE Mentor Program’s 
sounding board.

The NAC serves many purposes 

for ACE, but most notably these 
representatives serve as guardians 
of the values and liabilities of ACE. 
What this means is that NAC repre-
sentatives not only help to provide 
strategic direction to ACE, but they 
also protect ACE’s best interests 
and act as that check and balance 
as ACE continues to grow. 

Individually, each appointed NAC 
member also serves a critical role 
within ACE. Geographically dis-
persed, each NAC member serves 
as a liaison between ACE National 
and a set group of affiliates in 
their region. In that role, they help 
to strengthen the communication 

channel between the affiliates they 
represent and ACE National, as well 
as actively soliciting feedback from 
the affiliates as to how the organi-
zation can continue to better the 
program. Last, NAC members also 
serve as another communication 
channel to ACE’s National Board of 
Directors. Through their participa-
tion in regular meetings, NAC mem-
bers can express the insight of their 
affiliates on a national level, help to 
bring important topics to light, and 
most importantly, keep the National 
Board abreast of issues and ideas 
that are affecting the organization’s 
success on a regional level.
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“Our goal in this follow-up survey 
was to confirm the 2009 survey’s 
positive results and gather more 
detail about student’s educational 
directions and the impact of ACE. 
The results are especially enlight-
ening in several areas.”

One of the questions included in 
the survey asked if the students’ 
high school studies had become 
more meaningful because of ACE. 
The response was a resounding 
yes from about 70% of the students. 
More than 63% indicated that ACE 
gave them greater motivation to 
study in high school. Almost half of 
the responding students participat-
ed in ACE for more than one year.  

“For ACE program mentors and 
sponsors, another satisfying survey 
result was the number of students 
in the program who graduated high 
school in four years,” says Worthy. 
“Of the survey respondents, 96.6% 
completed on time, a number that is 
well above the national average.”

...continued from page A31...
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